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KEY FEATURES OF THIS ESSENTIAL NEW MARKET STUDY:

• Understand how 'best-of-breed' services are driving higher data ARPU 

• Analyze 20 exciting new case studies from around the world

• Learn strategies to maximise mobile content downloads 

• Understand operator best practice for mobile data services

• Study 'best-in-class' non-voice mobile services

• Examine how operators are driving non-voice service adoption

• Case studies from Verizon, O2, Vodacom, Orange, 3, AT&T, NTT DoCoMo,
Vodafone, Bharti Airtel, China Mobile and many more

• Includes a second bonus previous report FREE!
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Analyse and understand mobile data best practice 
from leading network operators worldwide
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Analyse and understand mobile data best practice from leading
network operators worldwide.

Following on from our extremely popular December 2006 report Strategies for Creating End
User Demand for Mobile Data Services, this all-new study looks again at how class-leading
non-voice mobile services are being delivered to consumers around the world. We show you the
strategies network operators have used to create best-of-breed services in messaging,
entertainment and mobile commerce.  

This exciting new report identifies the successful strategies adopted by mobile network operators
in advanced countries to drive data ARPU from the following data services:

Learn all this and so much more

in this fantastic new detailed 

179-page market report.

Free Bonus
For any buyers of this new report, as

a bonus for you we also include a

free copy of the previous study –

Strategies for Creating End-User

Demand for Mobile Data Services

– as essential background reading in

this growing, valuable report series.

• Messaging services
– SMS
– Mobile e-mail
– Mobile IM

• Non-messaging mobile services
– Mobile music
– Mobile games
– Mobile TV and video
– Mobile user generated content
– Mobile commerce
– Mobile portals

Additionally, the report looks at the impact of Apple's iPhone on data ARPU, and we examine non-
voice service adoption in several emerging markets to see how network operators have been
developing best-in-class mobile data services in lower-ARPU markets too.

Case Studies in this all-new report
• O2, UK: SMS
• US market: SMS
• Japan: Consumer mobile email
• AT&T, US: Enterprise mobile email
• SK Telecom, South Korea: Mobile IM
• 3, UK: Mobile IM
• Orange, UK: Mobile music downloads
• Verizon Wireless, US: Mobile music downloads
• Verizon Wireless, US: Mobile games
• NTT DoCoMo, Japan: Mobile credit card service
• KDDI, Japan: Mobile web portal
• SK Telecom, South Korea: Mobile Social Networking
• 3, UK: Mobile Video Sharing
• O2, UK: Mobile Video Sharing
• 3, Italy: Broadcast mobile TV
• Orange, France: Streaming mobile TV
• Etisalat, UAE: Streaming mobile TV
• Handset case study - iPhone from Apple: Effects on data ARPU
• Bharti Airtel, India: Caller ringback tones
• Vodafone, Egypt: Voice SMS
• Vodacom, South Africa: Ad-funded Missed Call alerts
• Vodafone, Egypt: Missed Call alerts
• Vodafone and Safaricom, Kenya: Mobile banking
• China Mobile, China: Mobile IM

Looking at the growth of non-voice mobile services from 2006 to 2013, we see how mobile data
revenues, expressed as a percentage of total mobile services revenues, are growing from just 16
percent in 2006 to reach over 25 percent in 2012. As data services become increasingly important,
operators and other players in the value chain must learn best practice operating procedures from
class-leading services, and this report delivers those best practice procedures to you in a concise,
easy-to-use format. Building on our previous report, this new report refers back repeatedly to the
findings from 'Strategies for Creating End-User Demand for Mobile Data Services', re-confirming
our earlier conclusions and building and refining new best practice recommendations based on
the new case studies we have conducted for this study.



Strategies for Driving Data ARPU

Table of contents

INTRODUCTION

STRATEGIES FOR CREATING END-USER
DEMAND (SCEUD)—A BRIEF SYNOPSIS

THE WORLDWIDE MOBILE MARKET

MOBILE DATA SERVICES – 
A WORLDWIDE OVERVIEW

MOBILE DATA SERVICES – 
A WORLDWIDE OVERVIEW

Mobile Messaging Services

Mobile Entertainment Services

Other Data Services

Evolving Trends in the Worldwide Mobile

Data Services Market

The Success of Mobile Data Services –

Lessons from the Past

SHORT MESSAGING SERVICE
Case Study 1: SMS, O2 UK

Case Study 2: The Growth of SMS in the US

MOBILE E-MAIL
Case Study 1: The Success of Consumer

Mobile E-mail in Japan

Case Study 2: The Success of Enterprise

Mobile E-mail in the US – AT&T Mobility

MOBILE INSTANT MESSAGING
Case Study 1: NateOn (Mobile Instant

Messaging)—SK Telecom

Case Study 2: Windows Live Messenger &

Yahoo Messenger—3 UK

MOBILE MUSIC – FULL-TRACK
DOWNLOADS

Case Study 1: Orange Player—Orange UK

Case Study 2: V-CAST Music—Verizon

Wireless

MOBILE GAMING
Case Study:  Mobile Gaming – Verizon

Wireless

MOBILE PAYMENTS
Case Study 1: DCMX (Mobile Credit Card

Service) – NTT DoCoMo

MOBILE INTERNET
Case Study 1: EZWeb – KDDI

MOBILE USER-GENERATED CONTENT
Case Study 1: Mobile CyWorld (Mobile

Social Networking – SK Telecom)

Case Study 2: EyeVibe (Mobile Video

Sharing) – 3 UK and O2 UK

MOBILE TV
Case Study 1: Broadcast (DVB-H) Mobile TV

– 3 Italia

Case Study 2: Streaming Mobile TV – 

Orange France

Case Study 3: Streaming Mobile TV Service

– Etisalat, UAE

ROLE OF HANDSETS IN DRIVING DATA
ARPU

Case Study 1: Apple iPhone and Data ARPU

MOBILE DATA SERVICES IN EMERGING
MARKETS

Case Study 1: Caller Ringback Tone (Hello

Tunes) – Bharti Airtel (India)

Case Study 2: Voice SMS (Minicall) –

Vodafone Egypt

Case Study 3: Ad-funded Missed Call Alert

(Please Call Me) – Vodacom (South Africa)

and Vodafone (Egypt)

Case Study 4: Mobile Banking (M-PESA) –

Vodafone and Safaricom (Kenya)

Case Study 5: Mobile Instant Messaging

(Fetion) – China Mobile

THE FUTURE OF MOBILE DATA
SERVICES IN EMERGING MARKETS

CONCLUSION

APPENDICES
Glossary

Portio Research Classifications

Companies Mentioned in this Report

About the Authors

Also available from Portio Research Limited

List of Figures and List of Tables

For a complete list of Figures and Tables, please
contact info@portioresearch.com or look online
at www.portioresearch.com

COMPANIES MENTIONED IN THIS REPORT
3 Italia
AOL
Apple
AT&T Wireless
Baileys
Bharti Airtel
Bouygues Telecom
Canal 7
China Mobile

China Record Corporation
Coca-Cola
Commercial Bank of Africa
Credit Saison Co. Ltd
Daiki Sound
Dopod
du (UAE)
EMI
Ericsson
Etisalat
Family Mart
First Direct
Fox Network
Gameloft
Globe Telecom
Hutchison Whampoa Group
Inertia Distribution
KDDI
Koch Entertainment
KTF
Lawson
LG
Maxis
McDonalds
Motorola
Napster
NEC
Nokia
MSN
NTT DoCoMo
O2 UK
Orange France
Orange UK
Outside Music
Palm
Pepsi
Research in Motion (RIM)
Rubicon Consulting
Safaricom
Samsung
SFR
SK Telecom
Smart
Softbank Mobile
Sony BMG
Sony Ericsson
Sony Picture Television
Sprint Nextel
Sumitomo Mitsui Cards
Telecom Italia Mobile
Tencent
T-Mobile
TU Media
UC Card Co. Ltd.
Universal
Verizon Wireless
Vodacom
Vodafone
Warner Music
Yahoo

Whilst every care is taken to ensure the details contained herein are
accurate and true to the best of our knowledge, the Table of Contents
and prices in this brochure are subject to change without notice, at the
publishers discretion. All rights reserved. Portio Research Ltd.



Portio Research Limited
Portio Research Ltd is an
independent UK-based research
company, focused on providing
high quality, data-centric reports
and database products.

Our Customers
Some of the leading companies who have
previously purchased our reports or
services include: Alcatel : Amoi
Electronics : Belgacom Mobile : Bell
Canada : Boost Mobile : BT : Bulletin
Wireless : Celtel International BV :
Cingular : Cisco : Comverse : Critical
Path : DoCoMo Labs USA : Dolby
Laboratories : End2End Mobile :
Ericsson : Gemplus : InfoSpace : 
iTouch Plc : ITU : Kyocera Wireless :
LogicaCMG : Microsoft : O2 : MobiNil
Egypt : Motorola : MTC Vodafone
Bahrain : MTN Nigeria : NEC : Nokia :
Novatel Wireless : Openwave Systems
Inc : Playboy TV : Pannon GSM :
Samsung : Saudi Telecom Company :
SavaJe Technologies : Sendo : Sierra
Wireless : SingTel : Sony Corp :
SurfKitchen : Swisscom Mobile :
Telcordia Technologies : Teleca :
Teleglobe : TruePosition : U.S.Cellular :
Ubiquity Software : Vimpelcom : 
VIPnet Croatia : Vodacom South Africa :
Vodafone Group : Zi Corporation

HOW TO ORDER THIS
NEW REPORT NOW…

To place your order for this

new study, please contact us in

one of the following ways:

Email us at 

sales@portioresearch.com

Call us on 

+44 (0)1249 656964

Fax your purchase order to us

on +44 (0)1249 656967

Fax the order form on

+44 (0)1249 656967

Name___________________________________________________________________________________

Company _______________________________________________________________________________

Position_________________________________________________________________________________

Postal address ___________________________________________________________________________

________________________________________________________________________________________

City ______________________________________ Region/State________________________________

ZIP/Postal code ____________________________ Country ____________________________________

Phone ____________________________________ Fax ________________________________________

Email ___________________________________________________________________________________

Please accept my order for ‘Strategies for Driving Data ARPU’
(please tick)

■■ 1–5 user Team Licence:

£1495 GBP / $2995 USD / €1895 Euro

■■ Small or medium size Company Licence:

£2495 GBP / $4990 USD / €3195 Euro

■■ Large Corporate Unlimited Licence:

£3995 GBP / $7990 USD / €5095 Euro

Please accept my payment by credit card:

Card Type:  VISA / MASTERCARD / AMEX

Card No

Expiry Date:  Month              Year

Name on card ___________________________________________________________________________

Signature _______________________________________________________________________________

■■ Please invoice me:

Billing address if different from above: _________________________________________________

_____________________________________________________________________________________

Your purchase order number __________________________________________________________

■■ I wish to make a bank transfer, please send me bank account details

PRIORITY ORDER FORM FOR

Strategies for Driving Data ARPU

Fax this form to:

+44 (0)1249 656967

Details you provide on this order form will be held by Portio Research Ltd and may occassionally be used for
marketing purposes, but only in relation to goods or services that we believe may be of interest to you. No
details will be disclosed to third parties and we do not rent or swap our databases with external marketing
companies. If you do not want your details to be retained on our database, please indicate here by ticking
this box. [   ] 

NB: UK prices do not
include VAT, please add
VAT at 15%


