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Disclaimer and Legal Notices 
 

Disclaimer 
Every care has been taken in the preparation of this study to ensure that the information contained 
herein is accurate, factual and correct to the best of our knowledge, at time of publishing. All opinions, 
suppositions, estimates and recommendations included in this document are solely the opinions of the 
authors unless otherwise stated. Portio Research Limited accepts no liability for any loss or damage or 
unforeseen consequential loss or damage arising from the use of the information contained within this 
document. The opinions, suppositions, estimates and recommendations within this document cannot 
be guaranteed, and readers use this information at their own risk. The information published in this 
document is subject to change without notice at any time, and Portio Research Limited accepts no 
liability or obligation to inform the reader of such changes. 
 
Portio Research Limited do not promote or endorse any specific companies or products, the views and 
opinions we express in this document are wholly our own assessments, and independent from any 
external interest or influence. Many terms and phrases and trade names used in this document are 
proprietary and Portio Research Limited recognises and acknowledges that all trademarks are 
copyright, belonging to their respective owners. Where possible, this document accords such terms 
and phrases and trade names to their respective owners. 
 
All Rights Reserved. No part of this document can be copied, shared, redistributed, transmitted, 
displayed in the public domain, stored or displayed on any internal or external company or private 
network or electronic retrieval system, nor reprinted, republished or reconstituted in any way without 
the express written permission of the publisher.  
 
Forwarding of this electronic document without the correct legal licence is theft. It’s unethical, immoral 
and against the law. 
 
If you have any questions about the legal licence conditions under which this document has been 
distributed, please contact Portio Research on info@portioresearch.com  
 

If you did not buy this document and a colleague or associate has sent it to you, do not assume you 
are legally entitled to read it, it is your responsibility to ensure you have the correct legal licence to 
read this document.     
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Market Notes: Mobile Music in India 
Introduction 

Mobile music, or musical content on the mobile handset, meets the dual purpose of 
personalisation and entertainment through the handset. Mobile music can be broadly 
classified into the following segments: 
• Ringtones (monophonic, polyphonic, true tones) 
• Ringback tones 
• Streaming audio 
• Full-track music downloads 
 
 Asia Pacific 

The Asia Pacific region is one of the fastest growing mobile music markets in the world, and 
a vibrant mobile culture with many consumers purchasing between two and three new 
handsets every year.  
 
The region recorded mobile music revenues of USD 5.7 billion in 2008, up from USD 3.3 
billion in 2006.  Mobile music revenue is expected to grow and reach USD 9.8 billion by end-
2013, from a forecasted USD 6.7 billion for 2009. 
 
Ringback tones along with ringtones continue to dominate the mobile music market of many 
countries in this region, creating a new form of music consumption.   
 The Indian mobile value 

added services (VAS) industry 
stood at USD 1.5 billion by 
end-December 2008 and is 
forecast to grow by nearly 40 
percent to reach USD 2.1 
billion in 2009. 

India is a key geographical mobile music market within Asia Pacific. 
 
India 
 
Riding on a wave of increasing mobile handset sales, mobile music in India has surpassed 
physical channel sales. Indian consumers purchased more mobile music than physical 
music in the first three months of 2007 and are expected to buy almost nine times more 
mobile music than any other format by end-2009.1 
  

Figure 1: Mobile VAS Revenue – India (In USD Billion, 2007-2009F)   
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1 Source: PWC, industry associations, IFPI and IMAI 
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As Figure 1 shows, the Indian mobile value added services (VAS) industry stood at USD 1.5 
billion by end-December 2008 and is forecast to grow by nearly 40 percent to reach USD 2.1 
billion in 2009.  
 
Figure 2 depicts the Mobile VAS revenue break-out in India, and shows that mobile music 
accounts for the second largest share of Mobile VAS revenues (after SMS). 
 
 

Figure 2: Mobile VAS Revenue Contribution – India – By Services (2008) 
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Mobile music is developing faster in India due to the higher penetration of handsets 
compared to portable music players and also due to ease of payment.   

To date, almost all operators have launched services that allow subscribers to choose their 
favourite music from a huge catalogue and download it onto their mobile handsets, or even 
iPods, at affordable prices. This has helped the mobile music market to boom to unexpected 
levels.  

Music downloads may very well turn into a primary source of revenue for mobile operators, 
and it isn’t just the privately owned MNOs who are betting big on music.  

State-owned BSNL, the third-largest GSM operator, has also joined the fray. The company 
awarded two contracts to Swedish equipment major Ericsson to host its multimedia services.  

Under the deal terms, Ericsson will host the mobile content download portal and a ring-back 
tone service for BSNL. It will also be responsible for running the next-generation portal that 
will offer a variety of mobile content, such as music downloads, ringtones, video clips and 
other software applications.2 The popularity of caller ring-

back tones (CRBT) is evident 
from the fact that the service 
accounts for about 65–70 
percent of all the mobile music 
sales in the country. 

The popularity of caller ring back tones (CRBT) is evident from the fact that the service 
accounts for about 65–70 percent of all the mobile music sales in the country. 3   

The remaining 30-35 percent of mobile music revenues is accounted for by other applications 
such as ringtones, full-track downloads and video downloads.4  

This is in stark contrast to the US, European and Australian mobile music market where the 
application accounts for a negligible share.  
                                                           
2 Source: http://economictimes.indiatimes.com/articleshow/msid-2148903,prtpage-1.cms 
3 Source: http://www.financialexpress.com/news/caller-ring-back-tone-commands-6570-mobile-music-sales-in-
india/293380/ 
4 Source: http://www.financialexpress.com/news/caller-ring-back-tone-commands-6570-mobile-music-sales-in-
india/293380/ 
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These notes were extracted from the Portio Research report: 

Markets for Mobile Music, Games, Video and TV (2009-2013). 
This essential report provides analysis and growth forecasts for mobile entertainment 
markets worldwide.  

With detailed briefings on mobile music, mobile games and mobile video and TV services, 
plus projections to 2013 on both global and regional levels, this study is crammed with data 
that helps identify the next growth frontiers for mobile entertainment services and how to tap 
these future opportunities. 

For further details about the report please click here.  

Portio Research is online at www.portioresearch.com and www.portiodirect.com.  
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