Your essential guide to understanding
the size, scope and major players of the
worldwide mobile industry
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Key features of this
essential new study:

e Understand the true value
of the worldwide mobile
industry

ERTVRRAN L

¢ Performance comparisons
of mobile vs. other media
and major industries

e |dentify growth
opportunities in key
regional markets

e Country level subscriber
growth forecasts for 73
key markets

e Analyze 5-year market
forecasts to 2014

e Study MNO market share

e Examine ARPU, churn
rates, penetration and
handset shipments

e Technology breakout (2G/
3G split) forecasts to 2014
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¢ iPhone and its
competitors, including
iPhone 3GS and Palm Pre

e
i me

Parhg o
S &

e Top 10 countries by mobile
subscriber additions from
2008 to 2014

¢ All this and more in this
J must-have 167 page
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Worldwide Mobile Industry
Handbook 2009-2014

Your essential guide to understanding the size, scope and major players
of the worldwide mobile industry

An industry unlike any other in terms of unprecedented growth, the mobile space is rightly
deserving of the attention and hype it receives.

At end-2008, worldwide mobile service revenues stood at USD 912.1 billion; outperforming
the respective revenues generated by the pharmaceutical, IT hardware and semiconductor
sectors. Mobile also surpassed software and services in terms of year-on-year overall revenue
growth during 2007-2008, and was the only industry of the aforementioned five to register
double digit growth (of 17.4 percent) in this regard. By end-2009, Portio forecasts that
worldwide mobile subscribers will total 4.6 billion.

Put simply, the worldwide mobile industry is massive and presents massive opportunities for all.
This essential handbook offers six fact-filled chapters to fully immerse you in all things mobile:

¢ Introduction e Mobile Subscriber Base
e Mobile Handset Market e Mobile Infrastructure Market
e Mobile Marketing Data e Key Telecom Technologies

The initial growth of the mobile market came from the advanced markets in Western
Europe, and when these approached saturation the emerging markets of Asia Pacific led the
second phase of market proliferation. Today, Latin America and Africa are driving the mobile
market's growth with Asia Pacific. China and India will add another billion plus subscribers
just by themselves in the six year period from end-2008 to end-2014. China is still the
world’s largest market now, but India is growing at more than double the CAGR. By end-
2014, worldwide mobile subscriptions will exceed 6.3 billion.

This 167-page report comprises data collected from 73 mobile markets and 236 mobile
network operators worldwide, market share data, quarterly handset shipment figures,
handset and infrastructure vendor profiles, analysis of popular handsets, ARPU data, churn
figures and so much more that you can use for your own internal reports, presentations and
market forecasts. This study by Portio Research serves as a guide for those in the mobile
space and beyond to enable better understanding of the worldwide mobile market and the
identification of future growth prospects.

Further reasons to buy this research:

e Worldwide mobile subscriber and revenue forecasts to 2014

e Top-10 countries by subscriber base, sub growth, and future additions

e 73 major worldwide markets and 236 key MNOs examined

e Handset vendor profiles, their market share and popular handsets

e Infrastructure vendor profiles with key financials, highlights and outlooks

e Top 20 Worldwide Markets by Mobile Subscriber Base and their Penetration

e Youth Mobile Penetration in the Top 20 Worldwide Mobile Subscribers Markets
e Mobile Data ARPU in the Top 20 Mobile Worldwide Subscribers Markets

e Graphic-heavy, text-light presentation in plain English

e Explanations of key technologies and full glossary of terms.
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Learn all this and so much
more in this new cutting-
edge 167-page market report




Worldwide Mobile Industry
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Your essential guide to understanding the size, scope and major players

of the worldwide mobile industry
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Report includes over 230
Figures and Tables. This vast
array of data includes:

Mobile Subscribers — Worldwide (In
Million, End 2007 — End 2014F)

Mobile Service Revenues — Worldwide
(In USD Billion, End 2007 — End 2014F)

Mobile Equipment Spend — Worldwide
(In USD Billion, 2007 — 2014F)

Mobile Handset Shipments Worldwide
(In Million, 2007—- 2014F)

Revenues of Major Industries —
Worldwide (In USD Billion, End 2007
& End 2008)

Worldwide Mobile Subscribers Base —
Regional Contribution (2009F & 2014F)

Top 10 Countries by Mobile
Subscriber Additions — Worldwide (In
Million, End 2008 — End 2014F)

Top 10 Countries by CAGR of Mobile
Subscriber Base — Worldwide (In
Percent, End 2007 — End 2014F)

Technology Forecast — Worldwide (In
Million, End 2007 — End 2014F)

Mobile Subscribers — Western Europe
(In Million, End 2007 — End 2014F)*

Top 10 Countries by CAGR of Mobile
Subscriber Base — Western Europe (In
Percent, End 2007 — End 2014F)*

Technology Forecast — Western Europe
(In Million, End 2007 — End 2014F)*
(*And similar data for Eastern Europe,

North America, Latin America, Asia Pacific,
and Africa and Middle East)

Market Share — Handset Vendors (Q2
2009)

Market Share — Nokia (In Percent, Q1
2007 — Q2 2009)**

(**And similar data for Samsung, LG, Sony
Ericsson, Motorola, Apple and RIM)

Popular Handsets during Q2 2009 —
Models, features and details

iPhone and Its Competitors — Models,
features and details

Market Share of Mobile Infrastructure
Vendors (Q2 2009)

Revenues — Alcatel Lucent (In USD
million, Q2 2008 — Q2 2009)***

Revenue Break-out by Geography —
Alcatel Lucent (Q2 2009)* **

(***And similar data for Ericsson, NSN,
ZTE and Huawei)
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HOW TO ORDER THIS
NEW REPORT NOW...

To place your order for this
new study, please contact us in
one of the following ways:

Email us at

sales@portioresearch.com

+44 (0)1249 656964

+44 (0)1249 656967

+44 (0)1249 656967

Portio Research Limited
Portio Research Ltd is an
independent UK-based research
company, focused on providing
high quality, data-centric
reports and database products.

Our Customers

Some of the leading companies who
have previously purchased our reports
or services include: Alcatel : Amoi
Electronics : Belgacom Mobile : Bell
Canada : Boost Mobile : BT :
Bulletin Wireless : Celtel
International BV : Cingular : Cisco :
Comverse : Critical Path : DoCoMo
Labs USA : Dolby Laboratories :
End2End Mobile : Ericsson :
Gemplus : InfoSpace :

iTouch Plc : ITU : Kyocera Wireless :
LogicaCMG : Microsoft : 02 :
MobiNil Egypt : Motorola : MTC
Vodafone Bahrain : MTN Nigeria :
NEC : Nokia : Novatel Wireless :
Openwave Systems Inc : Playboy TV
: Pannon GSM : Samsung : Saudi
Telecom Company : Savale
Technologies : Sendo : Sierra
Wireless : SingTel : Sony Corp :
SurfKitchen : Swisscom Mobile :
Telcordia Technologies : Teleca :
Teleglobe : TruePosition :
U.S.Cellular : Ubiquity Software :
Vimpelcom : VIPnet Croatia :
Vodacom South Africa : Vodafone
Group : Zi Corporation

Details you provide on this order form will
be held by Portio Research Ltd and may
occassionally be wused for marketing
purposes, but only in relation to goods or
services that we believe may be of interest
to you. No details will be disclosed to third
parties and we do not rent or swap our
databases with external marketing
companies. If you do not want your details
to be retained on our database, please
indicate here by ticking this box. [ ]




