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Portio Research Ltd is a UK-based research company focussing on the mobile space,
providing reports, handbooks, directories and database products.

New and Best Selling Reports include:

Mobile Messaging Futures 2010-2014:

The highly anticipated fourth edition of our best selling messaging report is now available to
order. This new edition is packed with detailed market analysis, traffic and revenue forecasts
and a brand new vendor survey. This massive 355-page market study gives you all the data
you need for SMS, MMS, mobile e-mail and mobile IM markets worldwide, and includes a
BONUS 26-slide Executive Summary presentation. With essential insight into a market that
is forecast to be worth USD 233 billion by end-2014, this is one of the most detailed and
popular reports ever written on the worldwide mobile messaging market.

Please click here for more details.

Smartphone Futures 2009-2014:

This timely new report examines the changing scenario of the Mobile Handset industry and
the exciting emergence of the Smartphone segment, including the evolution of the mobile
handset industry and its changing dynamics induced by the growth of smartphone sales and
the impact of recession. We also look at the value chain related to products and services
pertaining to the Smartphone market, and study key developments in the Smartphone
market, highlighting the repositioning of smartphone vendors with the market entry of
potential challengers for Nokia and RIM, such as Apple, HTC and more. The report includes
an overview of the major Smartphone Operating Systems and the applications market,
looking at App Stores and other factors affecting the overall development of the growing
high-end handset market.

Please click here for more details.

Worldwide Mobile Industry Handbook 2009-2014:

This detailed handbook offers you all the essential market data required for business
strategy and planning purposes: including in-depth subscriber growth forecasts for leading
countries, subscriber figures for key network operators across all major geographies, market
share data, quarterly handset shipment figures, handset and infrastructure vendor profiles,
analysis of popular handsets, ARPU data, churn figures and so much more. Includes an
introduction with performance comparisons of mobile vs. other media and major industries,
to demonstrate how massive mobile truly is. You will find this essential 167-page market
report an invaluable touchstone to refer back to again and again for meetings, presentations
and business plans.

Please click here for more details.

If you have any questions or if we can be of any assistance to you, please contact us
by e-mail: info@portioresearch.com

Copyright 2010. Portio Research Limited 2010

www.portioresearch.com
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