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Mobile network operators – either independently or in partnership with

banks/financial institutions and mobile payment service providers – are

developing platforms and applications to offer mobile payment services. Such

initiatives have seen the worldwide mobile payments market evolve significantly

in recent years, with mobile handsets now readily used for a variety of

payment-related transactions.

The worldwide mobile payments volume – denoting the face value of purchases

and transactions through mobile handsets – stood at USD 68.7 billion in 2009,

up from USD 45.6 billion in 2008, and will surge nine-fold to reach USD 633.4

billion by end-2014.

In 2009, there were 81.3 million mobile payment users worldwide and this

number is forecast to grow over six-fold to reach nearly 490 million by the end

of 2014, seeing the worldwide penetration of mobile payment users increasing

over four-fold to reach almost 8 percent by end-2014.

Place your order NOW!

Email us at 

sales@portioresearch.com

OR

Fill out and fax back the
priority order form at the end
of this brochure.

Key features of this exciting new market study:

> Plan using mobile payment volume and user forecasts to 2014

> Study major markets, key players and successful service deployments

> Understand how mobile handsets complete payment-related transactions

> Uncover the key stakeholders in this segment; learn who MNOs are

teaming with

> Gain insight into the different types of mobile payments, platforms and

applications

> Analyse the USD 108 billion that mobile payments are generating in 2010

> Assess the challenges for different mobile payment platforms

> Appraise mobile payment business models, examine different value chains

> All this and more in this must-have 110 page report
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Mobile payment services present huge potential for stakeholders to substantially

increase their revenues and user bases. This timely new market study examines

the hot topic of mobile payments in seven fact-filled chapters:

> Introduction > Mobile Ticketing and Coupons

> Mobile Money > Conclusion  

> Mobile Payments > Appendices

> Mobile In-application Payments

Obstacles to the adoption of mobile payments have included a lack of scalable

and viable business models, lack of standardisation, and fragmented commercial

efforts. However, the success of mobile payment business models in key markets

and the uptake of services therein has revived the interest of potential

stakeholders in deploying the next phase of mobile payment services worldwide.

Further reasons to buy this research:

> Review essential new forecasts and market data; worldwide and regional level

analysis

> Explore and identify opportunities and benefits in this exciting growth

segment

> Improve familiarity with mobile payment technology – where it’s deployed and

how it works, including SMS/Application, WAP, USSD, and NFC

> See which regions will gain most from the impressive increases in mobile

payment volumes and users in the next five years

> Expose obstacles to the

adoption of mobile

payments and how to

overcome these

> Identify the drivers for

stakeholders within the

mobile payments ecosystem

> Appreciate the revenue

potential of mobile In-App

payments for MNOs, App

Developers and Handset

Manufacturers

www.portioresearch.com
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Condensed Table of Contents

Chapter 1: Introduction

Chapter 2: Mobile Money

Chapter 3: Mobile Payments

Chapter 4: Mobile In-application Payments

Chapter 5: Mobile Ticketing and Coupons 

Chapter 6: Conclusion

Chapter 7: Appendices

(includes full glossary of terms)

A complete Table of Contents with a full list

of the 59 Figures and Tables is available

online at: www.portioresearch.com
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• Mobile Subscribers – Worldwide

• Mobile Payment Users and Penetration – Worldwide

• Mobile Payment Users – Regional

• Mobile Payment Volumes – Regional and Worldwide

• Mobile Payment Volumes – Growth by Region

• Regional Drivers – An Overview

• Mobile Payment Opportunities for Key Stakeholders

• How NFC Payments work

• Subscribers with NFC Capable Handsets — Worldwide

• Penetration of NFC Devices — Worldwide

• NFC Payment Volume — Worldwide

• NFC Payment Volume as a Percentage of Mobile Payment Volume —
Worldwide

• Contactless Mobile Payment Services in Japan 

• Micro-payment Opportunities in the US

• Basic Value Chain of Mobile Payments 

• Bank-centric; Collaboration; Operator-centric; and Peer-to-Peer Models   

• Various Business Models – Benefits and Drawbacks      

• M-PESA; DCMX; GCASH Users

• Apple App Store In-app Payments Model          

• Top Applications with In-app Payments available from Apple’s App Store

• Drivers and Inhibitors – Mobile Ticketing and Coupons   

• Mobile Ticketing and Coupons Users — Worldwide

• Mobile Ticketing and Coupons Volume — Worldwide

• Basic Value Chain of Mobile Ticketing   

• Mobile Ticketing – Business Models I & II          

• Basic Value Chain of Mobile Coupons   

• Mobile Coupons – Pay per Redemption Business Model

• Opportunities and Benefits of Mobile Ticketing and Coupons for
Stakeholders    

• Benefits of Planet Funk’s mobile coupons campaign     

• Assessment of Challenges for Different Mobile Payment Platforms

Please see our website for a full list of figures and tables:
www.portioresearch.com

List of Figures and List of Tables

Report includes 59 Figures and Tables. This vast array of data includes:

Whilst every care is taken to ensure the details
contained herein are accurate and true to the
best of our knowledge, the Table of Contents
and prices in this brochure are subject to change
without notice, at the publishers discretion. All
rights reserved. Portio Research Ltd.



www.portioresearch.com

Priority order form for

Mobile Payments 2010-2014

Name ______________________________________________________________________

Company ___________________________________________________________________

Position ____________________________________________________________________

Postal address_______________________________________________________________

____________________________________________________________________________

City__________________________________ Region/State ________________________

ZIP/Postal code _______________________ Country _____________________________

Phone _______________________________ Fax _________________________________

Email _______________________________________________________________________

Please accept my order for ‘Mobile Payments 2010-2014’
(please tick)

■■ 1–5 user Team Licence:

£995 GBP / $1,695 USD / €1,150 Euro

■■ Small or medium size Company Licence:

£1,595 GBP / $2,495 USD / €1,795 Euro

■■ Large Corporate Unlimited Licence:

£2,295 GBP / $3,595 USD / €2,595 Euro

Please accept my payment by credit card:

Card Type:  VISA / MASTERCARD / AMEX

Card No

Expiry Date:  Month              Year

Name on card _______________________________________________________________

Signature ___________________________________________________________________

■■ Please invoice me:

Billing address if different from above: _____________________________________

_________________________________________________________________________

Your purchase order number ______________________________________________

■■ I wish to make a bank transfer, please send me bank account details

Fax this form to:

+44 (0)1249 656967

NB: UK prices do not
include VAT, please add
VAT at 17.5%

Portio Research Ltd is an
independent UK-based research company,
focused on providing high quality, data-
centric reports and database products.

Our Customers
Some of the leading companies who have
previously purchased our reports or services
include: Alcatel : Amoi Electronics :
Belgacom Mobile : Bell Canada : Boost
Mobile : BT : Bulletin Wireless : Celtel
International BV : Cingular : Cisco :
Comverse : Critical Path : DoCoMo Labs
USA : Dolby Laboratories : End2End
Mobile : Ericsson : Gemplus : InfoSpace : 
iTouch Plc : ITU : Kyocera Wireless :
LogicaCMG : Microsoft : O2 : MobiNil
Egypt : Motorola : MTC Vodafone Bahrain
: MTN Nigeria : NEC : Nokia : Novatel
Wireless : Openwave Systems Inc :
Playboy TV : Pannon GSM : Samsung :
Saudi Telecom Company : SavaJe
Technologies : Sendo : Sierra Wireless :
SingTel : Sony Corp : SurfKitchen :
Swisscom Mobile : Telcordia Technologies
: Teleca : Teleglobe : TruePosition :
U.S.Cellular : Ubiquity Software :
Vimpelcom : VIPnet Croatia : Vodacom
South Africa : Vodafone Group : Zi
Corporation

How to order this new
report now…

To place your order for this new

study, please contact us in one of

the following ways:

Email us at 

sales@portioresearch.com

Call us on 

+44 (0)1249 656964

Fax your purchase order to us

on +44 (0)1249 656967

Fax the order form on

+44 (0)1249 656967

Details you provide on this order form will be held
by Portio Research Ltd and may occassionally be
used for marketing purposes, but only in relation
to goods or services that we believe may be of
interest to you. No details will be disclosed to third
parties and we do not rent or swap our databases
with external marketing companies. If you do not
want your details to be retained on our database,
please indicate here by ticking this box. [   ] 


