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Disclaimer and Legal Notices

Disclaimer
Every care has been taken in the preparation of this study to ensure that the information contained
herein is accurate, factual and correct to the best of our knowledge, at time of publishing. All opinions,
suppositions, estimates and recommendations included in this document are solely the opinions of the
authors unless otherwise stated. Portio Research Limited accepts no liability for any loss or damage or
unforeseen consequential loss or damage arising from the use of the information contained within this
document. The opinions, suppositions, estimates and recommendations within this document cannot be
guaranteed, and readers use this information at their own risk. The information published in this
document is subject to change without notice at any time, and Portio Research Limited accepts no
liability or obligation to inform the reader of such changes.

Portio Research Limited do not promote or endorse any specific companies or products, the views and
opinions we express in this document are wholly our own assessments, and independent from any
external interest or influence. Many terms and phrases and trade names used in this document are
proprietary and Portio Research Limited recognises and acknowledges that all trademarks are
copyright, belonging to their respective owners. Where possible, this document accords such terms and
phrases and trade names to their respective owners.

All Rights Reserved. No part of this document can be copied, shared, redistributed, transmitted,
displayed in the public domain, stored or displayed on any internal or external company or private
network or electronic retrieval system, nor reprinted, republished or reconstituted in any way without the
express written permission of the publisher.

Forwarding of this electronic document without the correct legal licence is theft. It’s unethical, immoral
and against the law.

If you have any questions about the legal licence conditions under which this document has been
distributed, please contact Portio Research on info@portioresearch.com

If you did not buy this document and a colleague or associate has sent it to you, do not assume you are
legally entitled to read it, it is your responsibility to ensure you have the correct legal licence to read this
document.
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Introduction
As non-voice revenues of mobile operators continue to grow, mobile payment services, along
with mobile entertainment services, are among the most exciting growth sectors.

This report aims to explore the various aspects of mobile payments, and begins by explaining
the mobile payments’ value chain and the roles played by the various stakeholders involved.
This is followed by an analysis of the types and modes of mobile payments, as well as the
various implementation models that can be adopted by operators to successfully implement
mobile payments in their respective markets. Finally, this report details the key concern areas
that need to be addressed in order to spur the growth of these services.

Payments – An Overview
A payment can be defined as a monetary transfer for the purpose of obtaining goods or
services. Figure 1 provides a generic view of the existing payment methods.

Mobile Payments
When a payment is made through mobile devices, such as mobile phones, smart phones or
Personal Digital Assistants (PDAs), it falls under the category of mobile payments. With
mobile phones now being such a widespread consumer device, mobile operators worldwide
are looking for ways to establish themselves in the payments segment, which has to date
been largely dominated by financial institutions.

Figure 1: Payment methods – Generic

Source: Portio Research Ltd.
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The value chain for a typical mobile payment-based system is shown in Figure 3.

Figure 3: Mobile Payment – Value chain

Source: Portio Research Ltd.
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Step 1: Customer purchases goods; bill gets generated; shows handset to the installed M-
payment reader or traditional POS device in order to make payment. Merchant accepts the
payment through the reader, which is connected to the acquirer.

Step 2: Acquirer has ‘merchant’s account’. It handles merchant information and transaction
details; the network used for switching transactions is either the operator’s network or an
existing traditional payment network.

Step 3: Issuer authorises the amount and manages mobile accounts; after validating the
customer’s credentials, the issuer approves the generated bill

Step 4: Acquirer notifies the merchant regarding the same and the merchant issues
purchased goods/services to the customer. Customer pays bills and gets his account re-
charged
















