
Understanding the Evolution of
Pricing Trends in Mobile Services
An analysis of pricing trends for voice and data services in mature
and developing mobile markets, to help you understand how prices
change as mobile services mature in different market conditions.

This market analysis should
help you to:

✦ Understand the position of price in

the product lifecycle

✦ Analyse pricing trends in voice, SMS,

MMS, games, ringtones and more

✦ Explore differences between fully-

developed, mature markets and

developing or emerging markets

✦ Know what to expect in terms of

pricing trends and adoption for

future new service launches

✦ Understand pricing for early adopters

compared to the mass market

✦ Discover which mobile data services

have gained value over the years, 

and which have lost value
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One well-documented and significant trend in the mobile industry is

the ongoing decline in the prices of various mobile services. Voice prices

have declined steeply over the years and a similar trend has been

observed in the more popular data services, including SMS and other

non-voice services, such as monotone or polyphonic ringtones, mobile

games, etc. With the increase in the penetration of these applications,

these services are beginning to account for significant portions of

operators’ service revenues.

This report discusses the various trends in the pricing of

mobile services, such as declining prices, changing

pricing structure and flat pricing schemes, in different

regions and the factors that have brought about these

trends. In this report, we have attempted to understand

how and why the prices of voice and data services have

evolved in different markets, and how these prices are

expected to change in the coming years. With the

introduction of 3G technologies, will prices continue to

decline, and will bundling of similar/complementary

data services gain even more importance?

The report presents a brief overview of the worldwide

mobile market, highlighting the key trends in the

developed and developing markets (based on the penetration levels of

mobile services). It analyses the evolution in pricing of voice services

and data services (including messaging and other content-based

services) in relation to the overall growth of these services.

Read all about pricing trends and
understand this vital component
of the market in this all new 
50-page market study…

Also available from www.portioresearch.com
Worldwide Mobile Market
Forecasts 2006-2011

Total mobile subscribers worldwide
passed 2 billion in 2005. This
market study looks closely at the
worlds key growth markets and
forecasts growth from end-2005 to
end-2011, as we see that total
number of mobile subscribers
worldwide double to almost 4
billion. This report covers the Top
25 Mobile Growth Markets
worldwide and offers detailed
country profiles for 55 countries
in total.

MoCo Technology Guide
2006
MoCo – or Mobile Content – is
THE big buzz word for 2006. This
brief, easy-to-understand market
guide helps explain what mobile
content is, how it is delivered and
how you can understand the
myriad of acronyms and technical
terms rife across the industry.
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