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T-Mobile www.t-mobile.com

Verizon Wireless Www.verizonwireless.com

Virgin Mobile WWW.virgin.com
Vodacom www.vodacom.com
Vodafone www.vodafone.com

Webkit www.webkit.org
WIN plc www.winplc.com
YouGov WWW.yougov.com

Zain WWWw.zain.com
ZTE

Www.zte.com
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