
 

Slicing Up the Mobile Services Revenue Pie  

 

Contents 
Introduction ..............................................................................................................................6 
Worldwide Mobile Market ........................................................................................................9 
Mobile Data Services .............................................................................................................18 

Introduction ........................................................................................................................................ 18 
SMS................................................................................................................................................... 22 

Market Overview ..............................................................................................................................22 
Value Chain Analysis .......................................................................................................................24 
Case Study 1 – India’s SMS Market.................................................................................................26 
Case Study 2 – The UK’s SMS Market ............................................................................................30 
Case Study 3 – The US’s SMS Market ............................................................................................34 

MMS .................................................................................................................................................. 36 
Market Overview ..............................................................................................................................36 
Value Chain Analysis .......................................................................................................................38 
Case Study 1 – The US’s MMS Market............................................................................................39 
Case Study 2 – The UK’s MMS Market............................................................................................41 
Case Study 3 – China’s MMS Market...............................................................................................43 

Mobile E-mail ..................................................................................................................................... 45 
Market Overview ..............................................................................................................................45 

Mobile IM ........................................................................................................................................... 49 
Market Overview ..............................................................................................................................49 
Value Chain Analysis .......................................................................................................................52 

Mobile Video Services (Mobile TV and Mobile Video Downloads)..................................................... 53 
Market Overview ..............................................................................................................................53 
Case Study 1 – Italy’s Mobile TV Broadcasting Market....................................................................59 
Case Study 2 – South Korean Mobile TV Broadcasting Market .......................................................61 

Mobile Music ...................................................................................................................................... 63 
Market Overview ..............................................................................................................................63 
Value Chain Analysis .......................................................................................................................68 
Case Study 1 – UK’s Mobile Music Market ......................................................................................70 
Case Study 2 – India’s Mobile Music Market....................................................................................73 
Case Study 3 – The US’s Mobile Music Market ...............................................................................75 

Mobile Games.................................................................................................................................... 78 
Market Overview ..............................................................................................................................78 
Value Chain Analysis .......................................................................................................................80 
Case Study 1– Japan’s Mobile Gaming Market ...............................................................................83 
Case Study 2 – The US Mobile Gaming Market...............................................................................85 
Case Study 3 – The Mobile Gaming Market in the UK.....................................................................87 

Other Services ................................................................................................................................... 89 
Mobile Payment Services.................................................................................................................90 
Mobile Gambling ..............................................................................................................................92 
Location-based Services ..................................................................................................................94 
Mobile Internet .................................................................................................................................95 

Infrastructure Equipment Vendors.......................................................................................96 
Market Overview................................................................................................................................ 96 

Mobile Handset Market ..........................................................................................................99 
Market Overview................................................................................................................................ 99 

Conclusions......................................................................................................................... 104 
Trillion Dollar Mobile.......................................................................................................................104 
Shifting Trends in the Mobile Data Services Market.......................................................................114 
Beyond Messaging.........................................................................................................................117 
Infrastructure Equipment Vendors..................................................................................................120 
Mobile Handset Market ..................................................................................................................120 

Appendices.......................................................................................................................... 122 
Glossary .........................................................................................................................................123 
Portio Research Classifications......................................................................................................133 
Companies Mentioned in this Report .............................................................................................134 
About the Authors...........................................................................................................................136 

© 2007, Portio Research. All Rights Reserved  2 



 

Slicing Up the Mobile Services Revenue Pie 

Also available from Portio Research Limited..................................................................................138 

List of Figures 
Figure 1: Comparison of Mobile Market with Other Sectors – Revenue (In USD Billion, In 2006)........ 6 
Figure 2: Comparison of Mobile Market with Other Sectors – Y-o-Y Growth Rate (2006).................... 7 
Figure 3: Comparison of Mobile Market with Other Sectors – Y-o-Y Growth Rate (2007E) ................. 7 
Figure 4: Worldwide Mobile Subscribers (In Million, 2004-2012E) ....................................................... 9 
Figure 5: Net Subscriber Additions – Regional Break-out (In Million, 2007E-2012E) ..........................10 
Figure 6: Worldwide Mobile Revenue (In USD Billion, 2004-2012E)...................................................11 
Figure 7: Worldwide Service Revenue and Equipment Sales (In USD Billion, 2004-2012E)...............12 
Figure 8: Worldwide Mobile Service Revenue – Regional Break-out   (2004 and 2012E)...................13 
Figure 9: Worldwide Mobile Service Revenue – Voice-Data Split (2004 and 2012E)..........................14 
Figure 10: Worldwide Mobile Voice Revenue (In USD Billion, 2004-2012E) ....................................15 
Figure 11: Worldwide Mobile Voice Revenue as a percentage of Service Revenue (2004-2012E) .16 
Figure 12: Worldwide Data Services Revenue – Break-out (2006 and 2011E) ................................19 
Figure 13: Worldwide Data Revenue Sharing Arrangement (2006 and 2011E) ...............................20 
Figure 14: MNOs share in Data Revenue Break-out (2006 and 2011E)...........................................21 
Figure 15: Worldwide SMS Traffic Volumes (In Billion, 2006-2011E) ...............................................23 
Figure 16: Worldwide SMS Revenue (In USD Billion, 2006-2011E).................................................23 
Figure 17: Premium SMS – Value Chain ..........................................................................................24 
Figure 18: SMS-based Enterprise Services – Value Chain ..............................................................25 
Figure 19: India – Mobile Data Services Revenue (In USD Billion, 2004-2007E).............................26 
Figure 20: India – Mobile Data Services – Revenue Break-out (2006) .............................................27 
Figure 21: India – SMS Revenue Break-out (2006) ..........................................................................27 
Figure 22: India – Revenue Sharing Arrangement – Premium SMS Services (2006 and 2011E) ....28 
Figure 23: India – SMS-based Enterprise Services – Revenue Break-out .......................................29 
Figure 24: UK – SMS Traffic Volumes (In Billion, 2004-2007E)........................................................30 
Figure 25: UK – SMS Traffic Volumes (In Billion, January-May 2007) .............................................31 
Figure 26: UK – SMS Revenue (In USD Billion, 2005-2007E)..........................................................31 
Figure 27: UK – Premium SMS Services – Revenue Sharing Arrangement in Case of Large Content 

Owners (2006).................................................................................................................................32 
Figure 28: UK – Premium SMS Services – Revenue Sharing Arrangement in Case of Small Content 

Owners (2006).................................................................................................................................32 
Figure 29: UK – Premium SMS Revenue Sharing Arrangement (2011E).........................................33 
Figure 30: US – Premium SMS Revenue Sharing Arrangement  (2006) ..........................................34 
Figure 31: US – Premium SMS Revenue Sharing Arrangement  (2011E)........................................35 
Figure 32: Worldwide MMS Traffic Volumes (In Billion, 2006-2011E) ..............................................36 
Figure 33: Worldwide MMS Revenue (In USD Billion, 2006-2011E) ................................................37 
Figure 34: A2P MMS – Value Chain .................................................................................................38 
Figure 35: US – Data Services Revenue Break-out (2006) ..............................................................39 
Figure 36: US – Revenue Sharing Arrangement – MMS (Except P2P) (2006, 2011E) ....................40 
Figure 37: UK – Data Services Revenue Break-out (2006) ..............................................................41 
Figure 38: UK – Revenue Sharing Arrangement – MMS (2006).......................................................42 
Figure 39: UK – Revenue Sharing Arrangement – MMS (2011E) ....................................................42 
Figure 40: China – Revenue Sharing Arrangement – MMS except P2P (2003 and 2006) ...............44 
Figure 41: China – Revenue Sharing Arrangement – MMS except P2P (2011E).............................44 
Figure 42: Worldwide Mobile E-mail Revenue (In USD Billion, 2006-2011E) ...................................45 
Figure 43: Worldwide Mobile E-mail Subscribers (In Million, 2006-2011E) ......................................46 
Figure 44: Mobile Enterprise E-mail – Value Chain ..........................................................................47 
Figure 45: Worldwide Mobile IM Subscribers (In Million, 2006-2011E).............................................49 
Figure 46: Worldwide Mobile IM Revenue (In USD Billion, 2006-2011E) .........................................50 
Figure 47: Mobile TV (Broadcast Based) – Value Chain ..................................................................54 
Figure 48: Mobile TV (Cellular Based) – Value Chain ......................................................................55 
Figure 49: Mobile Video Download – Value Chain ...........................................................................56 
Figure 50: Worldwide Mobile TV Subscribers (In Million, 2006, 2007E and 2010E).........................56 
Figure 51: Worldwide Mobile Video Services Revenue (In USD Billion, 2006-2011E) .....................57 
Figure 52: Italy – Mobile TV Subscribers (In Million, 2006-2010E) ...................................................59 

© 2007, Portio Research. All Rights Reserved  3 



 

Slicing Up the Mobile Services Revenue Pie 

Figure 53: Italy – Mobile TV Broadcasting – Value Chain.................................................................60 
Figure 54: SK Telecom – Mobile TV Broadcasting – Value Chain....................................................61 
Figure 55: Worldwide  Mobile Music Revenue (In USD Billion, 2006-2011E)...................................63 
Figure 56: Revenue Composition – Mobile Music (2006 and 2011E)...............................................65 
Figure 57: Worldwide Ringtone Revenue (In USD Billion, 2006-2011E) ..........................................66 
Figure 58: Worldwide Streaming Audio Revenue (In USD Million, 2006-2011E)..............................66 
Figure 59: Worldwide Full-track Mobile Music Download Revenue (In USD Million, 2006-2011E)...67 
Figure 60: Worldwide Ring-back Tone Revenue (In USD Million, 2006-2011E)...............................67 
Figure 61: Mobile Music Services – Value Chain .............................................................................68 
Figure 62: Mobile Music Services – Revenue Sharing Arrangement (2006 and 2011E) ..................68 
Figure 63: Penetration – Music-enabled Handsets (1 November 2006–31 January 2007)...............70 
Figure 64: UK – Mobile Download Market – Break-out (2006) .........................................................71 
Figure 65: UK – Revenue Sharing Arrangement of Polyphonic Tones (2006)..................................71 
Figure 66: UK – Revenue Sharing Arrangement of True Tones  (2006)...........................................72 
Figure 67: Mobile Music Services – Revenue Sharing Arrangement (2006 and 2011E) ..................72 
Figure 68: India – Mobile Music Download Break-out (2006) ...........................................................73 
Figure 69: Mobile Music Service – Revenue Sharing Arrangement (2006 and 2011E) ....................74 
Figure 70: US – Mobile Music Revenue (In USD Million, 2004-2006) ..............................................75 
Figure 71: US – Changing Patterns of Ringtone Service (2004-2006) .............................................75 
Figure 72: US – Revenue Sharing Arrangement of Polyphonic Tones (2006)..................................76 
Figure 73: US – Revenue Sharing Arrangement of True Tones (2006)............................................77 
Figure 74: Mobile Music Services – Revenue Sharing Arrangement (2006 and 2011E) ..................77 
Figure 75: Worldwide Mobile Gaming Revenue (In USD Billion, 2006-2011E).................................78 
Figure 76: Mobile Gaming – Value Chain .........................................................................................81 
Figure 77: Worldwide Mobile Gaming – Revenue Sharing Arrangement (2006, 2011E) ..................81 
Figure 78: Japan – Mobile Gaming Service Revenue (In USD Million, 2004–2006).........................83 
Figure 79: NTT DoCoMo – Revenue Sharing Arrangement – Mobile Games (2006).......................84 
Figure 80: US – Mobile Gaming Services Revenue (In USD Million, 2004–2006)............................85 
Figure 81: US – Mobile Gaming – Revenue Sharing Arrangement  (2006, 2011E)..........................86 
Figure 82: UK – Mobile Gaming – Revenue Sharing Arrangement  (2006, 2011E)..........................88 
Figure 83: Revenue from Other Data Services (In USD Billion, 2006–2011E) .................................89 
Figure 84: Mobile Payment Services – Value Chain.........................................................................90 
Figure 85: South Korea – Mobile Payment – Revenue Sharing Arrangement (2006) ......................91 
Figure 86: Worldwide Infrastructure Vendor Revenue (In USD Billion, 2006–2011E) ......................96 
Figure 87: Worldwide Handset Shipments (In Million, 2006–2011E)................................................99 
Figure 88: Worldwide Handset Revenue (In USD Billion, 2006–2011E).........................................100 
Figure 89: Worldwide Handset Sales to Operators (In USD Billion, 2006–2011E) .........................100 
Figure 90: Worldwide Market Share Comparison – by Handset Vendor (2005 and 2006) .............102 
Figure 91: Handset Shipments – Regional Break-out (2006 and 2011E) .......................................103 
Figure 92: Worldwide Mobile Revenue and Total Handset Sales  (In USD Billion, 2004-2011E) ...104 
Figure 93: Voice and SMS Revenue as Percentage of Service Revenue (In Percent, 2006-2011E)

 105 
Figure 94: Worldwide Mobile Market –  Break-out by Services and Handset Sales (In USD Billion, 

2006, 2007E and 2011E)...............................................................................................................106 
Figure 95: Worldwide Mobile Market – Who makes how much? (2006 and 2011E).......................108 
Figure 96: Worldwide Mobile Revenue – Regional Break-out  (2006 and 2012E)..........................109 
Figure 97: Worldwide Mobile Market – Service Revenue and Handset Sales – Regional Break-out 

(In USD Billion, 2006,2007 and 2011E).........................................................................................110 
Figure 98: Worldwide Mobile Revenue – Regional Contribution (2006 and 2011E) .......................112 
Figure 99: Worldwide Mobile Data Services Revenue – Regional Break-out  (2004 and 2012E)...114 
Figure 100: Data Services Value Chain (In USD Billion, 2006 and 2011E) ......................................119 

List of Tables 
Table 1: Regional Mobile Subscribers (In Million, 2004-2012E).........................................................10 
Table 2: Worldwide Mobile Revenue – by Region (In USD Billion, 2004-2012E)...............................11 
Table 3: Worldwide Mobile Service Revenue – by Region (In USD Billion, 2004-2012E) ..................12 

4 © 2007, Portio Research. All Rights Reserved  



 

Slicing Up the Mobile Services Revenue Pie 

Table 4: Worldwide Mobile Voice Revenue – by Region (In USD Billion, 2004-2012E).....................15 
Table 5: Average Revenue per Minute (RPM) (In USD, Q2 2007).....................................................16 
Table 6: Forecasted Worldwide Mobile E-mail Subscribers (In Million, 2006-2011E) ........................46 
Table 7: Handset Vendors and Operating System Providers .............................................................48 
Table 8: Worldwide Mobile IM Subscribers – Regional Break-out (In Million, 2006-2011E)...............50 
Table 9: Worldwide Mobile Music Services Revenue (In USD Billion, 2006-2011E)..........................64 
Table 10: Quarterly Handset Shipments Worldwide (In Million, Q1, 2006 - Q3, 2007) ..................101 
Table 11: Worldwide Voice and Data Services Revenue (In USD Billion, 2004-2012E)................113 
Table 12: Worldwide Mobile Data Services Revenue –Regional Break-out (In USD Billion, 2004-

2012E) 115 
Table 13: Worldwide Mobile Data Services Revenue – Break-out (In USD Billion, 2006-2011E) .116 
 
 
 

© 2007, Portio Research. All Rights Reserved  5 




