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Companies Mentioned in this Report

3 Austria http://www.drei.at/portal/de/privat/Privat_Home_1.html
3 ltalia http://www.tre.it/public’home.php
3 The UK http://www.three.co.uk/Home
AIS Thailand http://www.ais.co.th/en/index.html
Alcatel Lucent http://www.alcatel-lucent.com/
Apple http://www.apple.com/

Asiacell Iraq http://www.asiacell.com/

AT&T The US http://www.att.com/

Avea Turkey http://www.avea.com.tr/
Banglalink Bangladesh http://www.banglalinkgsm.com/
Base (KPN) Belgium http://www.base.be/

Beeline Ukraine http://www.beeline.ua/

Bell Mobility Canada http://www.bell.ca’lhome/

Bharti Airtel India http://www.airtel.in/

BITE Lithuania http://www.bite.It/

Bouygues France http://www.bouyguestelecom.fr/
Brasil Telecom http://www.oi.com.br/index.html
Celcom Malaysia http://www.celcom.com.my/cep/
Cell C South Africa http://www.cellc.co.za/

Cellcom Israel http://www.cellcom.co.il/

Celtel (Zain) DR Congo http://www.cd.zain.com/fr/
China Mobile http://www.chinamobileltd.com/
China Unicom http://www.chinaunicom.com.cn/
Chunghwa Taiwan http://www.cht.com.tw/CHTFinalE/Web/
Claro Argentina http://www.claro.com.ar/

Claro Brazil http://www.claro.com.br/portal/
Claro Chile http://www.clarochile.cl/

Claro Peru http://www.claro.com.pe/
Comcel Colombia http://www.comcel.com.co/
Cosmote Greece http://www.cosmote.gr/

CSL New World Mobility Hong

Kong http://www.hkcsl.com/

DiGi Malaysia http://www.digi.com.my/

Digitel Venezuela http://www.digitel.com.ve/
Djezzy (Orascom) Algeria http://www.djezzygsm.com/
DNA Finland http://www.dna.fi/

DTAC Thailand http://www.dtac.co.th/english/
du The UAE http://www.du.ae/

Elisa Finland http://www.elisa.fi/

Entel PCS Chile http://www.entelpcs.cl/

E-Plus Germany http://www.eplus.de/

Ericsson http://www.ericsson.com/
Etisalat Misr Egypt http://www.etisalat.com.eg/
Etisalat The UAE http://www.etisalat.ae/
Excelcomindo Indonesia http://www.xI.co.id/
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FeT Taiwan
Globacom Nigeria

Globe The Philippines

Globul Bulgaria

GrameenPhone Bangladesh

HTC

HTIL Hong Kong
Huawei

Hutch Sweden
Hutch Thailand
Idea Cellular India
lusacell Mexico
KDDI Japan

KPN The Netherlands

KTF South Korea
Kyivstar Ukraine
LG

LG Telecom South Korea

life:) Ukraine
M1 Singapore

Maroc Telecom Morocco

Maxis Malaysia
Meditel Morocco
MegaFon Russia
Meteor Ireland
Mobilink Pakistan
Mobilkom Austria
Mobiltel Bulgaria
Mobily Saudi Arabia
MobiNil Egypt
Mobistar Belgium
Motorola

Movilnet Venezuela
Movistar Argentina
Movistar Chile
Movistar Colombia
Movistar Mexico
Movistar Spain
Movistar Venezuela
mt:s Serbia

MTN Afghanistan
MTN Iran

MTN Nigeria

MTN South Africa
MTN Sudan

MTN Syria
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http://www.fetnet.net/
http://www.gloworld.com/
http://www.globe.com.ph/
http://www.globul.bg/eng/
http://www.grameenphone.com/
http://www.htc.com/
http://www.three.com.hk/
http://www.huawei.com/
http://www.tre.se/
http://www.hutch.co.th/
http://www.ideacellular.com/
http://www.iusacell.com.mx/
http://www.kddi.com/
http://www.kpn.com/
http://www.kt.com/
www.kyivstar.ua
http://www.Ige.com/
http://www.Igtelecom.com/
http://www.life.com.ua/index.php?Ing=en
http://www.m1.com.sg/
http://www.maroctelecom.com/
http://www.maxis.com.my/
http://www.meditel.ma/
http://eng.megafon.ru/
http://www.meteor.ie/
http://www.mobilinkgsm.com/
http://www.mobilkom.at/
http://www.mtel.bg/
http://www.mobily.com.sa/
http://www.mobinil.com/
http://www.mobistar.be/
http://www.motorola.com/
http://www.movilnet.com.ve/
http://www.movistar.com.ar/
http://www.movistar.cl/
http://www.movistar.com.co/
http://www.movistar.com.mx/
http://www.movistar.es/
http://www.movistar.com.ve/
http://www.telekom.yu/
http://www.mtn.com.af/
http://www.irancell.ir/
http://www.mtnonline.com/
http://www.mtn.co.za/
http://www.mtn.sd/
http://www.spacetelsyria.com/
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MTS Belarus

MTS Russia

MTS Ukraine

Nedjma Algeria
Netcom Norway
Nextel Argentina
Nextel Brazil

Nextel Peru

Nokia

NTT DOCOMO Japan
02 Czech Republic
02 Germany

02 Ireland

02 The UK

Oi Brazil

Omnitel Lithuania
Optimus Portugal
Optus Australia
Orange Austria
Orange France
Orange Poland
Orange Slovakia
Orange Spain

Orange Switzerland
Orange The UK
Pannon Hungary
Partner Communications Israel
PCCW Mobile Hong Kong
Pelephone Israel
Polkomtel Poland
Promonte Montenegro
Proximus Belgium
PTC Poland

Reliance Communication India
RIM

Rogers Canada
Safaricom Kenya
Samsung

SFR France

Sibir Telecom Russia
SingTel Singapore

SK Telecom South Korea
Smart The Philippines
SmarTone Hong Kong
SoftBank Japan
Sonofon Denmark
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http://www.mts.by/
http://www.mtsgsm.com/
http://www.mts.com.ua/
http://www.nedjma.dz/
http://www.netcom.no/
http://www.nextel.com.ar/
http://www.nextel.com.br/
http://www.nextel.com.pe/
http://www.nokia.com/
http://www.nttdocomo.com/
http://www.cz.02.com/
http://www.telefonica.de/
http://www.o2online.ie/
http://www.02.co.uk/
http://www.oi.com.br/
http://www.omnitel.It/
http://www.optimus.pt/
http://www.optus.com.au/
http://www.orange.at/
http://www.orange.com/
http://www.orange.pl/
http://www.orange.sk/
http://www.orange.es/
http://www.orange.ch/
http://www.orange.co.uk/
http://www.pannon.hu/
http://www.orange.co.il/
http://www.pccwmobile.com/
http://www.pelephone.co.il/
http://www.plusgsm.pl/
http://www.promonte.com/
http://www.proximus.be/
http://www.era.pl/
http://www.rcom.co.in/
http://www.rim.com/
http://www.rogers.com/
http://www.safaricom.co.ke/
http://www.samsung.com/
http://www.sfr.fr/
http://www.sibirtelecom.ru/
http://home.singtel.com/
http://www.sktelecom.com/
http://www.smart.com.ph/
http://www.smartone.com.hk/
http://mb.softbank.jp/mb/
http://www.sonofon.dk/
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Sony Ericsson

Sprint The US
Starhub Singapore
Sun The Philippines
Sunrise Switzerland
Swisscom Switzerland
Taiwan Mobile

TCl Iran

TDC Denmark

Telcel Mexico

Tele2 Croatia

Tele2 Lithuania

Tele2 Russia

Tele2 Sweden
Telecom ltalia
Telecom Mobile New Zealand
Telecom Personal Argentina
Telefonica Peru
Telefonica Slovakia
Telenor Norway
Telenor Pakistan
Telenor Serbia
Telenor Sweden

Telia Denmark
TeliaSonera Finland
TeliaSonera Sweden
Telkomsel Indonesia
Telstra Australia
Telus Mobility Canada
Tigo (MIC) DR Congo
Tigo Colombia

TIM Brasil

TMN Portugal
T-Mobile Austria
T-Mobile Croatia
T-Mobile Czech Republic
T-Mobile Germany
T-Mobile Hungary
T-Mobile Montenegro
T-Mobile Slovakia
T-Mobile The Netherlands
T-Mobile The UK
T-Mobile The US
Truemove Thailand
Tunicell Tunisia
Tunisiana Tunisia
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http://www.sonyericsson.com/
http://www.sprint.com/
http://www.starhub.com/
http://www.suncellular.com.ph/
http://www.sunrise.net/
http://www.swisscom.com/
http://www.taiwanmobile.com/
http://www.irantelecom.ir/
http://www.tdc.dk/
http://www.telcel.com/
http://www.tele2.hr/
http://www.tele2.1t/
http://www.tele2.ru/
http://www.tele2.se/
http://iwww.tim.it/
http://www.telecom.co.nz/
http://www.personal.com.ar/
http://www.movistar.com.pe/
http://www.sk.02.com/
http://www.telenor.com/
http://www.telenor.com.pk/
http://www.telenor.co.yu/
http://www.telenor.se/
http://www.telia.dk/
http://www.sonera.fi/
http://www.telia.se/
http://www.telkomsel.com/
http://www.telstra.com.au/mobile/
http://www.telusmobility.com/
http://www.tigo.cd/
http://www.tigo.com.co/
http://www.timbrasil.com.br/
http://www.tmn.pt/
http://www.t-mobile.at/
http://www.t-mobile.hr/
http://www.t-mobile.cz/
http://www.t-mobile.de/
http://www.t-mobile.hu/
http://www.t-mobile.me/
http://www.t-mobile.sk/
http://www.t-mobile.nl/
http://www.t-mobile.co.uk/
http://www.t-mobile.com/
http://www.truemove.com/
http://www.tunisietelecom.tn/
http://www.tunisiana.com/
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Turkcell Turkey
Velcom Belarus
Verizon The US
VimpleCom Russia
VIP Serbia

VIPnet Croatia

Vivatel Bulgaria

Vivo Brazil

Vodacom DR Congo
Vodacom South Africa
Vodafone Australia
Vodafone Czech Republic
Vodafone Egypt
Vodafone Germany
Vodafone Greece
Vodafone Hungary
Vodafone India
Vodafone Ireland
Vodafone Italy
Vodafone New Zealand
Vodafone Portugal
Vodafone Romania
Vodafone Spain
Vodafone The Netherlands
Vodafone The UK
Vodafone Turkey
Wind Hellas Greece
Wind ltaly

Zain Iraq

Zain Jordan

Zain Kenya

Zain Nigeria

Zain Sudan

ZTE
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http://www.turkcell.com/
http://www.velcom.by/
http://www.verizonwireless.com/
http://www.vimpelcom.com/
http://www.vipmobile.rs/
http://www.vipnet.hr/
http://www.vivatel.bg/
http://www.vivo.com.br/
http://www.vodacom.cd/
http://www.vodacom.co.za/
http://www.vodafone.com.au/
http://www.oskarmobil.cz/
http://www.vodafone.com.eg/
http://www.vodafone.de/
http://www.vodafone.gr/
http://www.vodafone.hu/
http://www.vodafone.in/
http://www.vodafone.ie/
http://www.vodafone.it/
http://www.vodafone.co.nz/
http://www.vodafone.pt/
http://www.vodafone.ro/
http://www.vodafone.es/
http://www.vodafone.nl/
http://www.vodafone.co.uk/
http://www.vodafone.com.tr/
http://www.wind.com.gr/
http://www.wind.it/
http://www.iq.zain.com/
http://www.jo.zain.com/
http://www.ke.zain.com/
http://www.ng.zain.com/
http://www.sd.zain.com/
http://wwwen.zte.com.cn/

© 2009, Portio Research. All Rights Reserved



v
RESEARCH

www.portioresearch.com Worldwide Mobile Industry Handbook 2009-2014

Also available from Portio Research Limited

Portio Research Ltd is a UK-based research company focussing on the mobile space, providing
reports, handbooks, directories and database products.

New and Best Selling Reports in 2009 include:

Ranking the World’s Best Mobile Operators:
New ways to measure and understand MNO performance, beyond revenues, subscribers
and ARPU

-i Rariking The Workis et Mcksle Operaton:

This ground-breaking report delivers comparative analysis of the performance at 204 major
MNOs worldwide using ten all-new measurements. Exposing the limitations of using
traditional key performance indicators to compare MNOs operating in radically differing
markets, this market study creates a previously unavailable level-playing field to fairly judge
and compare MNO performance and to truly identify the world’s ‘best’ MNOs. INCLUDES a
total of 33 MNO case studies outlining strategies used to succeed, and how to emulate them
— covering MNOs in all world regions. Essential reading for ALL in the mobile space and
beyond. = BESEARCH

Please click here for more details.

'; Migiils Mevisging Futures 1009-1011

Mobile Messaging Futures 2009-2013

Back by popular demand, you can now order the 3rd edition of our best selling messaging
report. This new edition is even bigger and better than ever before, packed with detailed
market analysis, traffic and revenue forecasts and a new 2008 vendor survey. The report
gives you all the data you need for SMS, MMS, mobile email an mobile IM markets
worldwide, all packed into this massive 382-page report.

Please click here for more details.
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™. strategies for Driving Data ARPU

Analyse and underssand mobie data bess praction

Strategies for Driving Data ARPU . o
B 1] ] ™

S natwark Operaloes wWorldwite

Analyze best practice go-to-market strategies for non-voice mobile services including mobile
email, IM, music downloads, mobile TV and much more. This long-awaited new report is
loaded with valuable information that will help you understand how to develop class-leading
mobile data services. Purchase this report now and you also receive our previous report on
this subject as a bonus, free!

Please click here for more details.
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If you have any questions or if we can be of any assistance to you, please contact us

by e-mail: info@portioresearch.com
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